A business without a sign is a sign of no business. 

This quote came to mind when I was watching the start of the 100k Flyer on Saturday.  The 100k Flyer is the annual bike race from Rotorua to Taupo.  I was a spectator along with 5000 other riders and supporters and this was a big event for Rotorua and I was amazed not to see one bit of signage promoting Rotorua or Events Rotorua.   Come on guys, hundreds of photos were taken by many out of towners and not one of them will have a hint the event was held in Rotorua.  I remember watching mountain biking on Television that was held in Rotorua Redwood forest and I had to ask someone “where is this event”?  

We all know this city thrives on events and the business they bring to the city.  What we fail to do is tell visitors that we are proud to be Rotorua people and will show off our brand given any opportunity.  I might point out Taupo certainly had plenty of signage at the finish line.

Signage is a hot topic in Rotorua and many tourist operators; small businesses and event promoters feel hard done by when it comes to being allowed to erect signage.  The council has a very strict policy and rarely allows any person to advertise by way of signage away from their property.  The rule is all signage must be site related.  This makes it hard to attract attention to an event or attraction to those entering the city.   In saying that, it’s amazing how certain large companies that have no presence in the city can advertise on billboards.  Lion Breweries being one of them.  I know the three new revolving billboards at the Koutu lights have long standing consents and are doing a great job for the city but there are too few.  

Just imagine you are a visitor to the city and you are travelling from Whakatane to Rotorua.  How far do you travel before you see a billboard promoting Events or Attractions?  And what is one of the main businesses of this city?  Who employees the people of Rotorua?  What are we building and what have we built to hold events.  But will we tell anyone who travels our roads that we are an Event city?  NO.  Well not as far as I can see.  Lets start promoting our events and attractions like other cities here in NZ and overseas do.  Billboards are the most effective form of advertising.  Just ask anyone what a Tui billboard says.  Give me some feedback, better still tell your councillors.

I know Billboards can be a visual pollutant but they can also be used very effectively to cover-up or hide unsightly areas.  For example just imagine a huge billboard with a cute little lion cub on it, saying “don’t leave town until you have patted our new cub” positioned on the unfinished building on Pukuatua St.  Now that would clean up an eye-sour wouldn’t it.  I don’t know if you have driven around Hamilton lately. I have and I was amazed at how many billboards there are and the colour and life they give the city.  I might point out that Hamilton has a policy of providing flags and banners to event operators promoting Hamilton.  You may have seen them on TV when watching events like the annual university rowing race.  The Lions rugby tour is coming soon, should we tell all the visitors that next year we are hosting the World Mountain Bike Champs or should we keep it a secret.  My vote is for a huge billboard at the entrances to the city telling all that Rotorua mountain bikers are in HOT WATER – A sign that means business.

Rod Meharry is the publicity officer for Business SWAP, a business club for those in sales as well as the professional person, business owner and the self employed.  The next meeting is on May 11th . The guest speaker is Mitch Harris, see www.businessswap.com for further details.
