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NEW ZEALAND FOOD & GROCERY COUNCIL





CHARTER: FGC SALES & MARKETING AGENCIES  WORKING GROUP

1. Group Purpose (Why should this Group exist?)
a. To provide a unified “voice” for SMA businesses.

b. To effectively represent the SMA point of view to the FGC.

c. To provide a forum to discuss and resolve SMA industry issues.

d. To educate the wider industry on the role and value of SMA’s

e. To encourage, stimulate and aid research into matters relevant to SMA’s.

2. Membership Criteria (Who can belong?) 
a. A Sales and Marketing Agency is any company that is providing contracted sales / promotion / merchandising services to multiple manufacturers or brand owners. 

b. To be part of the working group a Sales and Marketing Agency must be a current member of the FGC.

3. Rules of Engagement (How will members work together?)

a. Work collaboratively on non-competitive “industry” issues. 

b. Actively participate on FGC committees via nominated SMA representative

c. Commit to attending regular Working Group meetings

3 - 11 Hunter Street, �PO Box 1925, Wellington.    �Tel. +64 4 473 9223    �Fax. +64 4 496 6550    �Email. admin@fgc.org.nz    �www.fgc.org.nz





�








SMA Working Group Charter
11 October 2005


